SALINA KRILLA’S EP:
WELGOME TO THE SHOW

Team 3’s Public Relations Plan

Presented By: Jorney Baldwin, Ella Ehrlich, Daniel Friis
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WHO S
SALINA KREILLA?

e Born as Salina ( Johns) Killa

e Born in Japan, raised in St. Louis, now lives in Los Angeles
e Went viral on TikToKk in June 2019

e Started to record and release music in 2020

e Six songs and multiple collaborations
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SWOT ANALYSIES

Strengths Weakness
1. Unique style and persona 1. Limited exposure
2. Style of music 2.0nly one live performance

Opportunities Threats
1.Soclal media provides many avenues for 1.Nature of the music industry
artists to showcase music 2.0ther emerging EDM artists like Kevin

2.0penness to collaboration Whitaker, Willjoy, etc.
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PEST ANALYSIES

Political Economic
1.Racism in pop culture 1. Streaming services
2.GOP ban on gender-diverse shows. 2.Job market post-pandemic

Social Technological

1. Consistent views for TikTok creators. 1. Global communication

2.Limited social interactions: From TikTok 2. The reliability of Social media in today's
to live concerts. generation/ virtual reality
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GOMMUNIGATION
AUDIT

e Prominent across various social media platforms: Instagram, Twiller,
YouTube, TikTok and Spotify.

e High level of following, overall positive engagement, and a variety ol
different kind of content.

Recommendations:
e cohesion between her different platforms, and other associations buill
over social media.



#RookieKilla

REY PUBLIGS

Given the user personas identified for the campaign, elaborate on the branding identity that the campaign will
project.

Music Festivals and Venues : Radio Stations and Consumers

The Great American Music Hall in
San Francisco and The Echo in Los
Angeles

Sirius XM : Alt Nation

Key Publics

Samuel Meyers, a Director and

Festival Coordinator for BeachlL.ife and Persona’ S

Festival in Redondo Beach, CA
Jeff Regan, the Senior Director of
Music Programming and D] for Alt
Nation.

Cults, an American Indie Pop Band

Outside Lands and Arts Festival in
San Francisco, California, Katie Culver, a 22-year-old Social
Lollapalooza, Chicago, IL, Capitol Media Intern for WarnerMedia
Hill Block Party, Seattle,
Washington, and THING music &
arts & other things, Port Townsend,
WA.
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GAMPAZIGN GOALS

Our goal is to see Salina’s success within the music industry align
with her already successful career in photography and makeup. By
improving her brand and social media platforms as a musician, we
plan to incorporate Salina's artistic endeavors into one diverse, and
cohesive space, enhancing her personal brand as a whole.
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ADVERTISE SALINAS EP TOg o

21 FULLEST ABILITY
PHYSZIGALLY & ONLINE

e Social Media
1.Q and A with fans via Instagram live

2. Contest/giveaway through her Instagram.

e Paid Media
3.Plane over LA advertising the album, billboards around LA

4.Two pre-planned flash mobs.

o Influencer
5. Having friends/those she's worked with repost her advertisements.

6.Snapchat Discovery/Business Snapchat.
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GREATING ENGAGING
OPPORTUNITIES FOR THE LIVE
DESPLAY OF HER MUSZIG.

e Earned Media

1. The Great American Music Hall in San Francisco and The Echo in Los
Angeles

2.Radio - Hits on Hollywood/Sirius XM

3.Festival and Rave lineups

e Social Media

4.Soclial media scavenger hunt, creating buzz for the new EP and the
upcoming live performances.

5. Post lyric videos, small music clips, and release dates/live performances

6.Showing appreciation and dedication to her fan base

e Influencer

7. Collaborative music pop-ups/meet and greets

8. Network and share samples of EP with influencers
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ONLINE TO GREATE
AWARENESS OF EP
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e Earned Media o “
1. Tiny Desk Concert on NPR
2. Podcasts

o The Artistry Drop, Girls Twiddling Knobs
o Social Media
1. Digital Lookbook in press kit
2. TikTok challenge
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SGHEDULES & TEIMELINES

Our PR plan includes dates from March 2023-July 2023
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Link To Adobe Spark Timeline:
htips://express.adobe.com/page/rOXD7CIXFVUcX/
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BUDGET

Total: $6,045

Instagram Q and A session
Giveaways/contests

Plane flying over LA
Billboards and signs over LA
Organized flash mob

Get other artists/friends to repost
Post on Discovery Snapchat
PR Kit / Lookbook

Tiktok Trend

NPR

Podcasts

Live Performances

Radio

Festival/Rave Lineups

Social Media Scavenger Hunt
|G posts for EP release dates
Appreciation Posts
Networking

Collaborating at pop-ups

m Total Price

$0

$2,500

$5,000

$7,500
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THANK YOU!

GOT SUESTIONS?




