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Slot Influencer Research
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What  D id  I  Do?  

Researched slot influencers and studied their platforms
• Ex) Brian Christopher – 523k subscribers, verified on Instagram, 

has his own merch and slot machine coming out 
• Looked at multiple different websites to discover new channels 

 Looked up our games on YouTube to see how different 
influencers and consumers are interacting with our 
products 
Watched our videos to find clips that would be good for 
marketing and social media 
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Influencer Research
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I n f luencers  That  We Know and  Love
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Brian Christopher

- 523k Subscribers; 48.1k on Instagram 
(verified); on a variety of platforms 

- Has his own merch as well as his own slot 
machine coming out

Comments:

- Channel is engaging

- Love the idea of livestreaming, makes 
viewers feel involved

- Great with keeping up with trends

Diana Evoni Vegas Slot 
Machine Videos

- 74.2k subscribers; No Instagram but has 
Twitter and Facebook

- Collabed with Josh from Slotaholic, involved 
in YouTube world 

Comments: 

- Videos seem more reviewed base

- Content is enjoyable and I like the variety

The Slot Cats

- 28.6k subscribers; 1,771 subscribers on 
Instagram. Also on Facebook 

- Hasn’t uploaded a video in five months, but I 
saw Everi Content 

- Recent videos seemed to be livestreams

Comments: 

- Has good content but has rarely posted 

- Has potential to grow his platform 

The Big Payback

- 121k subscribers; 287 on Instagram. Also on 
Twitter and Facebook. 

- Posts frequently, keeps viewers on their 
toes

Comments: 

- Channel seems more geared towards 
jackpots

- Website is very interactive for viewers

King Jason Slots

- 17.5k subscribers; 1,518 on Instagram. Also 
on Twitter and Facebook

- Have a program called the Cat Cub. As a 
member,  you receive exclusive content, 
community, special offers and more

Comments: 

- Love how active they are

- Really enjoyed their behind-the-scenes 
videos like the one at G2E

Slotaholic

- 19.1k subscribers; 1,425 on Instagram. Also on 
Twitter and Facebook

- Website has a schedule of events and uploads, 
easy access to videos, and also can sign up for 
emails

Comments: 

- Enjoy the easiness of the website

- Very active with uploads  

- Videos are entertaining

Presenter Notes
Presentation Notes
Brian Christopher: Channel is engaging, wants you to interact with his page. The livestreams are a great way to interact with fans as well as other influencers. Also very in touch with latest social media trends using Tiktok and Instagram Reels. The Big Payback: channel seems more geared towards jackpots versus enjoying the slots themselves (hence the name). Website itself is very interactive and easy to navigate. Gets viewers excited and they can search from over 500 videos for the content they want Diana Evoni: videos seem more reviewed based on her experience versus the clickbait of winning. I enjoy the variety of slot videos from split the ticket to playing different versions of the same game. It’s east to watch King Jason: Last two videos were from 5months and a year ago. If he was as consistent as he used to be, his platform would continue to grow. Has fun titles that draw you to his videos The slot cats: very interactive page. Constantly uploading and is streaming. Great with interacring with viewers and keeping them engaged with program Slotacholic: enjoy the website having a schedule. Keeps viewers intrigued and gets them excited for events. Active which makes us want to interact with him and go to his stuff. 

https://www.youtube.com/channel/UCDyrCJyFaOLc8OnnCd0Khcg
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 Pros
• Very active on YouTube – posts almost every day
• Plays a lot of Everi machines

 Look up Everi slot machines on YouTube and a lot of his videos pop up 
• Very into new slots – games get exposure 

 Cons: 
• Doesn’t have much of a presence besides YouTube

 Facebook is only other social media 
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 Pros
• Very active on Youtube – posts every day and live streams almost every day
• Has a presence on other platforms like Instagram and TikTok
• Huge following and videos get views 

 Cons: 
• Don’t see many Everi videos

 Mostly Dragon Link / Link Family and Buffalo Gold
• Jackpot video versus playing the game
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Overa l l  Notes
 On YouTube, I noticed a lot more of our older games (Smokin’ Hot Stuff Wicked Wheel, Little Shop of Horrors, 

etc.) versus new games (Smokin’ Hot Stuff Wicked Fire and Ice, Cashnado, American Wheel etc.) 
 Dragon Link and Buffalo Gold were two games that had multiple videos from the same youtubers where as 

ours seemed to more be a one and done 
 When researching influencers, some of them gave off a creepy vibe

• More of the online gambling versus physical slot players, but a video can be decieving

 More followers doesn’t mean their videos are better
 A lot of room for us to get involved with different influencers and for our brand to grow 

For the Channel: 
 For social media, we can take snippets of different interviews and combine them into a larger trailer

• Taking the introductions of each guest as a foreshadow but also can add to the legitimacy of the channel 

 Also enjoyed the behind the scenes video with the different designers 
• Ex) Smokin’ Hot Stuff Wicked Wheel and hearing Cody talk about the game
• For viewers who aren’t just interested in the wins, but also about the industry 
• Bring the money man in… we all love a good mascot
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